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 انذراسبث وانبحوث انًزتبطت :

 انذراسبث انعزبيت:  -أولًا
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 انتعهيق عهى انذراسبث انًزتبطت : -حبنخبً

 -ويٍ خلال تحهيم انذراسبث انسببقت استخهص انببحج الاستُتبجبث انتبنيت :

 انًجبل انزيُي:  -1

 انًجبل انجغزافي : -2

 -أ

  -ة

:إجزاءاث انذراسبث  3
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 انعذد انفئت )انبيبٌ(

 5 وسارةوكيم

 5 دااراثالإيمديز

 3 انقيبدااثببداارةانتزبيتانزيبضيت

 6 مىجهيانتزبيتانزيبضيت

 6 مديزيمدارس

 9 وكلاءانمدارس

 5 معهمينأوائم

 32 معهميانتزبيتانزيبضيت

 54 اجًبنى

2  

 


 انفئت
 آراء يسئونو انزيبضت انًذرسيت 

 % الاجًبنى
 % يُفذيٍ % يخططيٍ

13 92.33 53 63.63 35 65.23 

12

13199253

6963.633585

65.23

 -أولًا
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 ارتببط انًحبور ببنًجًوع  انًحور انخبنج انًحور انخبَى انًحور الأول
 تًبرةانكهي نلاس

 ر ع و انًحور ر ع و ر ع و ر ع و

 93. 6.62 15.17 الاول 86. 46. 1.83 86. 68. 1.50 96. 62. 1.60
 93. 10.99 16.63 انثبني 93. 59. 1.77 89. 68. 1.43 97. 67. 1.60
 96. 12.69 36.47 انثبنث 90. 48. 1.80 90. 88. 70. 95. 77. 1.40
1.20 .76 .83 .63 .81 .83 1.77 .50 .93     
1.53 .68 .97 .80 .83 .95 1.73 .58 .95     
1.60 .67 .97 .80 .81 .94 1.73 .58 .95     

1.59 .68 .98 .97 .81 .93 1.67 .66 .96     
1.59 .68 .98 1.17 .92 .91 1.70 .59 .94     

1.60 .67 .97 1.50 .73 .83 1.67 .66 .96     
1.50 .73 .99 1.03 .81 .94 1.73 .58 .95     
   1.57 .65 .85 1.83 .38 .91     
   .73 .85 .95 1.83 .38 .91     
   .47 .73 .81 1.57 .68 .96     
   1.47 .73 .86 1.57 .68 .96     
   .60 .75 .83 1.57 .73 .96     
   1.27 .89 .90 1.50 .77 .96     
      1.47 .73 .93     
      1.60 .67 .96     
      1.57 .68 .96     
      1.57 .68 .96     
      1.57 .68 .96     
      1.43 .77 .93     

382.230.361
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 -حبَيبً
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 عــذد انعببراث
 انعببراث انزوجيت انعببراث انفزديت

 ر
 ع و ع و

58 29.93 15.65 38.33 13.83 2.33*  

382.230.361 

52.33

4

33132133353213

5

 -أ



21

1

6  

 انًُفذيـــــٍ انًخططيــــٍ

  
 

 
  

 

 

 
  

 

1 11 1 2 35 33.85 52 8 5 68 82.33 1.77 
2 12 3 2 33 31.69 38 6 8 63 95.81 1.86 
3 3 1 3 13 93.19 36 12 6 63 95.81 0.53 
4 8 3 3 18 93.22 13 32 9 32 33.33 1.38 
5 12 1 1 31 89.32 13 16 1 56 35.96 1.91 
6 12 3 2 33 31.69 38 6 8 63 95.81 1.86 
7 11 1 2 35 33.85 33 3 5 69 93.96 1.86 
8 3 3 1 32 85.55 33 3 8 33 92.35 1.28 
9 3 1 3 13 93.19 35 3 3 39 69.86 1.07 
10 11 2 1 33 31.69 33 9 6 63 99.58 1.56 

 38 15 3 323 89.28 35 122 9 338 91.13 2 

1.36

693.22

3

6

12

31.395

93.22

35.96

1

82.33
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 أسبنيب تسويق انزيبضت انًذرسيت : -2

7

 انًُفذيـــــٍ انًخططيــــٍ

  
 

 
  

 
 

 
   

1 12 1 1 31 89.32 53 3 3 63 83.15 0.62 
2 8 1 5 19 92.85 35 8 12 36 66.69 0.38 
3 3 5 9 9 33.19 3 12 35 38 55.55 -0.38 
4 5 5 6 3 59.32 11 3 33 51 56.32 0.05 
5 5 5 5 13 32.22 15 15 13 51 58.81 0.10 
6 5 3 5 15 35.19 12 19 13 59 55.23 0.88 
7 5 1 8 9 33.19 3 13 31 52 53.91 -0.60 
8 8 3 3 18 93.22 15 15 13 52 59.63 *2.37 
9 8 5 2 32 85.55 32 12 13 32 33.33 *2.15 

10 9 2 3 15 38.55 13 13 13 53 56.55 1.03 
11 3 3 1 32 85.55 38 6 8 63 95.81 0.96 
12 5 3 5 11 53.85 6 5 55 13 19.86 *2.83 
13 1 1 12 5 13.32 5 3 55 15 13.58 -0.36 
14 8 3 3 18 93.22 36 9 3 33 92.35 0.45 
15 5 3 9 8 55.55 5 5 53 12 11.32 *2.48 
16 3 1 3 13 93.19 32 15 3 35 65.12 1.47 

 
32 59 63 319 36.31 351 131 38 655 59.12 5.33 

1.36
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1

89.3215

13.32

11.32

183.15
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 -يشكلاث تسويق انزيبضت انًذرسيت : -3

 (8جذول )
ثمحىرمشكلاثتسىيقانزيبضتانمدرسيتالأهميتاننسبيتلأراءانمخططينوانمنفذينفيعببرا

 انًُفذيـــــٍ انًخططيــــٍ

  
 

 
  

 
 

 
   

1 11 1 2 35 33.85 55 6 3 95 88.12 1.11 

2 8 3 3 18 93.22 55 8 1 95 88.12 -1.59 

3 3 3 1 32 85.55 55 8 2 96 32.58 -0.98 

4 8 3 3 18 93.22 38 15 1 63 83.15 -0.78 

5 3 3 1 32 85.55 33 11 2 63 83.15 0.14 

6 12 1 1 31 89.32 52 3 5 63 83.15 0.62 

7 12 1 1 31 89.32 52 3 5 63 83.15 0.62 

8 9 5 3 19 92.85 53 9 2 99 31.69 *-2.68 

9 8 5 1 13 93.19 52 8 5 68 82.33 -0.19 

10 9 5 3 19 92.85 38 13 3 68 82.33 -1.07 

11 9 5 1 18 93.22 51 3 3 91 85.33 -1.08 

12 3 3 1 32 85.55 52 11 1 91 85.33 -0.14 

13 9 5 3 19 92.85 38 15 1 63 83.15 -1.21 

14 3 3 1 32 85.55 33 12 5 68 82.33 0.26 

15 12 2 3 32 85.55 51 3 3 91 85.33 -0.14 

16 8 3 3 18 93.22 39 15 3 69 93.96 -0.50 

17 12 1 1 31 89.32 38 15 1 63 83.15 0.62 

18 3 2 5 18 93.22 33 11 3 63 83.15 -0.78 

19 11 2 1 33 31.69 38 11 5 69 93.96 1.35 

20 8 1 5 19 92.85 38 15 1 63 83.15 -1.21 

21 3 3 1 32 85.55 35 15 3 61 93.63 1.07 

22 12 1 1 31 89.32 31 13 3 35 65.33 *2.18 

 
135 58 53 536 82.68 653 333 32 1313 83.32 2.25 

1.36
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 انًُفذيـــــٍ ــٍانًخططيــ

      

1 
 3 16.69 13 38.39 -0.83 

 12 85.55 52 91.55 0.83 

2 
 5 33.22 15 55.55 -0.55 

 3 93.22 38 66.69 0.55 

3 

 1 8.55 3 11.32 -0.35 

 3 16.69 12 35.81 -0.52 

 3 93.22 39 65.33 0.69 

4 
 8 66.69 38 66.69 0.00 

 5 55.55 15 55.55 0.00 

5 
 9 38.55 39 65.33 -0.38 

 3 51.69 13 53.91 0.38 

6 

 3 93.22 53 85.55 -0.66 

 1 8.55 5 9.15 0.14 

 1 8.55 3 5.96 0.48 

 1 8.55 3 5.96 0.48 

7 

 3 51 16 58.12 0.22 

 1 8.55 5 9.15 0.14 

 3 16.69 6 15.33 0.20 

 3 16.69 8 13.23 -0.19 

 3 16.69 3 31.55 -0.36 

1.36

98.55

1

85.555

6

9

8.55

5.96
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Strategic marketing planning for school sport 
 

This research aims to develop strategic planning for the advancement of sports 

marketing in the government organizations (school sport), through the following 

sub-goals: 

- Knowing the situation of the school sport from the side of the aims, ways, 

problems, activities, and the preferred games for the marketing in the Arab 

World. 

- Prepare a strategic plan for the marketing of school sports in the government 

organizations in Kingdom of Bahrain. 

The researcher has designed a questionnaire, as one of data and information 
collection tools that can be achieved objectives of the research. The researcher 
has offered the themes on some experts in the field of marketing in general and 
sports marketing, in particular. 
The study carried out by the researcher for the construction and preparation of 
strategic planning for the marketing of sports to a wide range of conclusions and 
recommendations contained in the content of the final report of the research 
has resulted in content and concept of the proposal to the strategic planning of 
school sport, including the following: 

1- The main resources for the strategic planning in the research field. 
2- The message from the strategic planning to the society. 
3- The vision which the strategic planning the philosophy of the strategic 

planning for the aims of the vision. 
4- depends on for the future of the school sport marketing during the 

development of the steps. 
5- The aims of the strategic planning. 
6- Methodology for the preparation of strategic planning in accordance with 

what came in the content of the theoretical framework of research. 
7- Areas of strategic planning time budget, and human. 
8- Projects of development of the strategic planning. 
9- Control and follow-up of Strategic Planning. 
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